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Providing a Concierge Online Experience

Michael C. Fina has sold fine goods in the New York area for more than 75 years. 
While the company is a leader among East Coast brick-and-mortar retailers, it is 
also a leader in online sales of fine jewelry, tableware and home décor. Michael 
C. Fina is the exclusive retailer in the New York area for many of the prestige 
brands it carries. 

With more than 50,000 products available online, Michael C. Fina must make it 
easy for customers to find the items they want to purchase. Initially, the company 
tried using an internally developed site search solution – but it didn’t work as well 
as desired, which led to customers abandoning the site. 

“The problem with our initial approach was that our output results did not always 
correspond directly to the search terms,” said Zhoe Garcia, digital production 
manager for Michael C. Fina. “This meant that searches were not always produc-
ing relevant results for our customers.”

“We really connect with SLI’s full-service approach because it is similar to our own. 
SLI’s expert team offers continuous support in working with us to improve our site 
experience – similar to how our own consultants offer round-the-clock, personalized 
service to our customers.”

Zhoe Garcia, Digital Production Manager, Michael C. Fina

187% increase in site search conversions  

313% increase in per-visit value for site search users 

34% clickthrough rate on recommended products

michaelcfina.com

Industry
Jewelry and Fine Home Goods

Business Challenge
Known for a wide selection of designer 
jewelry and other fine goods, Michael C. Fina 
wanted to make it easier for online shoppers 
to find their desired items. 

Solution
SLI Systems improved the online shopping 
experience and increased conversion rates 
with learning-based search and product     
recommendations.

Products

http://www.michaelcfina.com


About SLI Systems

SLI Systems enables the world’s leading e-commerce retailers to increase sales by connecting shoppers with the products they’re 
most likely to buy. With proven search technology that learns from the activity of real site visitors, SLI delivers SaaS-based site search, 
navigation, merchandising, mobile, recommendations and SEO solutions that arm retailers with the tools they need for rapid growth.

To learn more visit sli-systems.com, sli-systems.com.au or sli-systems.co.uk.
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In 2011, Michael C. Fina brought SLI Systems on board to provide 
customers with a more intuitive and effective search experience.

“After evaluating SLI’s full-service, hosted and managed site 
search solution, we quickly realized SLI was a natural fit for us,” 
said Garcia.

The implementation of SaaS-based SLI solutions was smooth and 
the results were significant: For visitors using search powered 
by SLI, Michael C. Fina has seen a 187% increase in conversions, 
a 44% increase in average order value and a 313% increase in 
per-visit values.

Matching Shoppers with Products They    
Want to Buy

SLI Learning Search™ helps Michael C. Fina meet customer 
expectations for relevant results by continually improving results 
based on previous visitors’ search and clickthrough activity. SLI 
fully integrates Learning Search™ with the look and feel of the 
retailer’s site for a seamless customer experience. The SLI mer-
chandising console makes it easy for Michael C. Fina to promote 
particular products and brands. The solutions are dynamic, so 
results change as customer buying trends shift. SLI incorporated 
AJAX technology into the site so results appear faster, without 
having to be refreshed each time a customer searches or selects 
a refinement. 

Michael C. Fina also uses SLI Learning Recommendations™, 
which provides highly-relevant product suggestions to cross-sell 
and up-sell products on a variety of pages. For example, a cus-
tomer looking at a platinum and pavé engagement ring setting 
sees recommendations for similar products in the bottom right 

corner. In the first 60 days of using Learning Recommendations™, 
an average of 34% of Michael C. Fina customers viewing the rec-
ommendations clicked on at least one of the products shown. 

The SLI Rich Auto Complete™ feature instantly shows matching 
terms and corresponding products after just a few keystrokes are 
entered in the search box, further enhancing the search pro-
cess. For example, search results for “diamond earrings” include 
images, brand names and prices for the most popular diamond 
earring selections, which appear directly below the list of search 
suggestions, making them easily findable and clickable. 

SLI Site Champion™ automatically builds dynamic landing pages 
for popular items on Michael C. Fina’s site, using information 
collected from site visitors. This capability provides the com-
pany with more real estate on Google and other Internet search 
engines, which improves traffic and creates referrals without any 
intervention from the Michael C. Fina team. 

Additionally, Michael C. Fina is using insight it gains from compre-
hensive SLI reports to tell Garcia and his team what visitors are 
searching for, as well as what they’re finding or not finding. The 
reports offer key metrics on search result quality so that tweaks 
can be made when needed. SLI Systems’ ongoing expert sup-
port has been extremely valuable in helping the group use the 
data to determine where and how improvements can be made.

“We really connect with SLI’s full-service approach because 
it is similar to our own,” said Garcia. “SLI’s expert team offers 
continuous support in working with us to improve our site experi-
ence – similar to how our own consultants offer round-the-clock, 
personalized service to our customers.”
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