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Strategies to Drive Online Revenue

One of the keys to e-commerce success is to be relevant. Deliver the products and information
customers seek and you’ll thrive. But remaining relevant in today’s ever-evolving e-commerce
world isn’t easy. It requires the right tools to quickly present the most valuable information

for an engaging and consistent shopping experience, and it entails listening to shoppers and
testing to understand what works and what doesn’t.

When site visitors search for a product, they are telling you what they want in their own words.
This direct understanding of customers’ intent enables you to deliver compelling merchandising
messages, provide relevant information and offer the right products to your shoppers all while
enhancing the user experience.

Data mined from site search activity allows you to anticipate market changes, such as trends,
shifting customer demographics and the need for new products, so you can align your
merchandising practices accordingly. The proper merchandising controls let you easily and
quickly test and refine product assortments, promotional messages and the placement and
presentation of non-product content on your search and navigation pages.

This white paper explores how site search data lets you listen to and learn more about your
customers. It shows how merchandising practices, when used in conjunction with advanced
learning-based site search technology, can help you create more relevant and engaging
online experiences that boost online conversion rates, increase average order sizes and grow
your online revenue.
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Reinforce Key Messages with Merchandising Banners

Merchandising banners showcase brands and reinforce promotional campaigns, such as
free shipping, seasonal promotions or holiday sales. These targeted banners use shoppers’
search terms as keywords that trigger the display of highly relevant messages, images or
calls to action.

You can use merchandising banners to highlight specific offers and time-sensitive messages
like a flash sale or a daily deal. Many merchandising tools will allow you to set banners to load
whenever certain search conditions are met. For example, if a Snow+Rock customer searches for
sale items, a search page with only products on sale will load along with the appropriate banner
at the top.

Targeted merchandising
banners use shoppers’
search terms as keywords

that trigger the display of
highly relevant messages,
images or calls to action.

SALE

When set up properly, your banners can highlight specific brands, seasons, holidays or other special
promotions on your search results pages.

Banners should be easy to integrate into your site, and they can be informative as well as eye-
catching. The 3Rivers Archery site uses a matrix banner to provide shoppers on the search page
a detailed chart they can quickly reference to compare product features.
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Build Brand Loyalty

Branding banners also create a visually appealing search page for shoppers. Your
merchandising console should allow you to automatically display brand-specific banners
upon certain keyword searches. For example, when a customer searches “Under Armour,” a
banner will load at the top of a search results page showing all Under Armour products. This
creates a cohesive branded search page experience for shoppers. Using visually integrated
merchandising banners makes top-selling brands stand out.

@ SPORTS

Football Baoball Basketball Lacrosse Field Hockey More Sports & Gamos Apparel Fan Goar Outlet

HUNDREDS OF ITEMS JUST ADDED! 30-70% OFF »

1-20 of 453 Search Results for under armour > Under Armour > Products

UNDER ARMOUR’

F o R M A N c &

WOmEen s

youth

Merchandising banners can be used to show and link to specific brands, promotions and sale items.

Drive Impulse Buying with Ribbon Overlays

Ribbon overlays are digital stickers you can apply to individual search results to visually
accentuate something special about the product, such as best-seller status, out of stock, free
shipping, top-rated products, limited availability, newly added products or videos.

Aquarium Phar Aquarium Phar
API BettaView 1 Gallon AP Betta Globe Bowl 1.5 Eheim Liberty Bioblock Lumatek Standard Lamp
Aquarium Kit Gallon Aquarium Kit Cartridge (2 pcs) Cord for 250W/400W
Ballasts
k ¢ i
Be 1st to review Be 1st to review {\' f‘,ﬁﬂr h ?ﬁﬂrﬁ
MSRP $5:99 MSRP $19.99

+ Add to Cart + Add to Cart N Rdd o Cart + Add to Cart

Ribbon overlays highlight special features, such as a new item, sale pricing or video.

Online videos are a popular way to boost site conversions. You can use ribbon overlays to
highlight when product videos are available. These overlays offer an additional incentive for
customers to click the product because seeing the product in action may convey tangible
information such as fit and size faster than reading product specifications. Managing

ribbon overlays should be straightforward. For example, once the ribbon is designed, your
merchandising tool should allow you to flag the applicable products in the data feed with the
specific information you want to display, such as sale, free shipping or video.
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While ribbon overlays are useful, they’re best used with discretion. If every thumbnail in your
search results features a best-seller or top-rated overlay ribbon, the impact is diluted. Be
selective about what you show, and test your merchandising tactics to see what works best
on your site.

Tune Results for Perfect Promotion

There are times you want to promote certain products to your customers on a search results
page. To do this, you can tune the search results by moving certain products to the top of the
page. You may choose to push products to the top when they are seasonal, new, high-margin
or high-inventory items. Conversely, there may be results you wish to push to the bottom or
hide for that particular search string. Tuning rules allow you to put the products you want site
visitors to see front and center. Tools to create tuning rules should be easily accessible in a
merchandising console so you have complete ability to promote or demote particular products
based on your desired outcomes.

While tuning is an important component of merchandising, it is advised to use restraint when
creating tuning rules, as they can interfere with the placement of learning-based results and
push relevant results below the fold.

Curate a Custom Experience with Landing Pages

You can also use merchandising tuning rules to create curated landing pages for a particular
group of products when a related term is searched. If you would like to promote a series of
special holiday products, for example, you can create a landing page that loads when the
word “holiday” is searched. At the same time, you can create a dedicated PPC link that directs
users to that page. When you use the same PPC link in email marketing campaigns to drive
users to that page, you can track the success of your campaign in Google Analytics.

Welcome to Zachys | My Account | Login | Shopsing Cart (emoty) T | ENTIEZ TS

WineandLiquor My Wine Online  Zachys Promotes  Zachys 101 Tastings & Events About Us

—— RIOJA GRAN RESERVA ICONS LA RIOJA ALTA TO MUGA

Spain (5)

¥ Vintage
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¥ Type/Color
Red (5)

¥ Varietal

Tempranilio Blend (5)
¥ price

$100 - $500 (2)
55100 (1) Zachys is Restocking Its #1 Selling Spanish Wine along with Rioja's Greatest Gran Reservas! Itis the

48 Hour Old World Rioja Hall of Fame Sale!!
$30- 550 (2)

‘The Gran Reservas of La Rioja Alta and Marques de Murreta (Ygay) represent the epitome of traditional Rioja; one sip of these
the old world wines of finesse transports you back to northern Spain with a spectrum of nuances; sour cherry, black berry,
750ML (5) citrus, tea, allspice, leather, Fewwines i patriarchs! But the gr

‘exploration does not end with these paiarchs..

¥ Bottle Size

¥ Ratings

over 85 (5) yone, from the 0 .
e i ed te and Just these prics
sinbanl i points and enjoy!

Over 95 (5)
o 1-5.0f 5 Search Results for Rioja-Redux-Special
Future Arival (5) 1 (2 %) (Rowancs—+)(Expandeaview 7)
© Sale status
onsale () La Rioja Alta Gran Reserva 904 2004 (96WA) (750ML) kU #3065 =

Future Arrival
¥ producer

T
o i ) i
Maraues De Murrieta (1) s
Muga (1) k5

96 WA |Puaie

Briones and Rodezno. The grapes were fermented and macerated in inox
280 C, and malolactic fermentation lasted 28 days. The wine aged for 4 years

Zachys uses custom landing pages to promote certain wines.
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Offer More Products to Your Visitors

Often shoppers will enter your site through a product link from a search on Google, Bing or
Yahoo! rather than directly from your home page. When visitors land on a single product page,
you run the risk of showing them an item that’s not the most relevant to their search, and you
may miss out on letting them know you offer other products they might like. You can solve this
problem by presenting a merchandising banner that shows products relevant to their original
search term. This way they are shown your top products for their search term along with the
product they selected from their browser search. When used for long-tail and product-specific
search terms, these merchandised landing pages can keep customers engaged and drive
more page views and conversions.

CUSTOM CELLARS WINE STORAGE FURNITURE GLASSWARE HOUSEWARES ACCESSORIES GIFTS | n

Google  bordeaus wine glass

Vou may alsa be inerested in these fers:
Wb

Shop for bordeaux wine glass on Geogle Spon

-
- I

i . % « HIDE RECOMMENDATIONS | ¢
i e =
Riedel i C: Wine Glass (1)
e e s ' .
it Sttt o i e kit Riedel Sommeliers
o o et Cabernet/Merlot/Bordeaux
Wine Glass (1)
Images for bordeaux wine glass Re e .
$105.95 FREE SHIPPING
fes 200
Y YE Y
A . L - f
susrorac: $105.95
More images for bordeaux wine glass e
i
Types of Wine Glasses | Wine Giass Buying Guide
e [1]
e
B
k
— reTiaE
ol ol Stevere fran e lgendary fieel. Wine expers s ot
5 ¢ il ;
ek Ll e
— : bl e Mgl b
LI kv s

Wine Enthusiast uses SLI Dynamic Product Banners™ to showcase a wider selection of its products.

“These banners are incredibly
powerful merchandising tools,”
says Wine Enthusiast CMO
Glenn Edelman

Read more:
sli-systems.com/wine
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Use Synonyms for Global Reach

Advanced merchandising tools allow retailers to easily create and manage synonyms. Using
synonyms is a great way to improve the relevance of your search results and avoid pitfalls like
“no results” dead ends. Synonym groups are usually created by gathering words together that
are correlated. The result is that a search for any of the words in that group will also trigger a
search for the corresponding synonyms.

Synonyms allow you to adapt to the different words that people use to search, and keep your
search results relevant. For example, Australian adventure retailer Anaconda uses words

like icebox and cooler as synonyms for esky, which is not the most globally well-known word
for an insulated box that keeps your beverages ice cold. A beachwear retailer realized that
visitors looking for flip flops were using terms like zori, thongs or jandals, depending on which
part of the world they came from.

SEARCH RESULTS FOR ICEBOX

Sowen © icabox @ Produc

[ Products (82)

1141itre Groy lcebox. 88 ltre Groy Icebox 22 Litre Ioe Box

What is known as a cooler or icebox in the U.S. is known as an esky in Australia. Synonyms help visitors
find what they’re looking for regardless of the phrase used.

These examples are a reminder that more international shoppers are buying online. Even
when different countries speak common languages, not everyone uses the same words to
refer to the same products. You should regularly monitor your site search data to spot below-
the-radar terms so you can stay on top of synonyms and notice other jargon that cross-border
shoppers may use.

Tracking, managing and adding synonyms in a merchandising console should be easy. It's
important to know what the poor-performing and top search phrases are because they can
help identify the search terms that may need synonyms. But looking at search phrases with
poor results can also point to new trends and products that you might want to carry. You can
continue to add, delete or modify synonyms as needed.
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Make Search Results Highly Visual

When it comes to presenting search results in a simple and engaging manner, product images
are indeed worth a thousand words.

Displaying one search result image that’s significantly larger than the other thumbnail images
is a merchandising practice that improves conversion and boosts sales. Larger product images
that convert well include results from top searches, highest-rated products, best sellers and
high-margin products.

Search Results for dress

SORTBY [ Popuarty ¢ B (2][3][#] 5] [nox [view ]

SWS"IMWMMMIWIWIW|MIMIMIW

"¢l

TEXTURED SKATER HEIDI msn NECK mm BRIDIE nnx DRESS -
DRESS - CREAM
STRIPE

$25.00

FLIRT RUFFLE PLAYSUIT - ROSE SHADDW ﬁ i ‘
$25-00 $15.00

BLACK JONIE DRESS ~ TANK DRESS -BLACK  SLEEVELESS CHECK
‘SHIRT DRESS -
MIDNIGHT CHECK

$35.00 $15.00 $30.00

Showing search results with one larger image creates an interesting, high-converting search results page.

Another way to present more useful search results is to expand an image’s size using a Quick
View window. Providing searchers with the rich product detail typically found on a product
page saves them from having to click to and from a series of product pages. The fewer clicks
a customer has to make, the higher the likelihood they’ll convert. Be sure to test which product
details (e.g. zoom, multiple alternative views, color options, material swatches, size options
and ratings) work best for your customers.

Details: x

« Approx. 8 Royal Riviera® pears (3 1b 13 0z)
+ Approx. 2 seasonal apples (15 0z)

« White cheddar cheese (4 0z)

+ Gouda cheese (6 o2

« Pepper and onion relish (10 0z)

« Honey wheat pretzels (8 0z)

« Sesame honey mustard dup (1002

« Three-seed crackers (4 02

 Net Weight:81b2 0z

MAKE SELECTIONS

Add To My Favorites

Available to Ship Now
Q_ click on image to zoom

Item W-4202G6
$99.95
Kk kkk G

Presenting more details and a larger image through a Quick View window gives visitors access to
important details without leaving the results page.
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Color Your Search Results

Color is one product feature that is visually attractive and easy for customers to distinguish.
Make sure that if a customer searches for a product in a particular color, the image of the
product displays in that same color. This provides the extra information to understand what the
item truly looks like, which is helpful in cementing the decision to buy.

Ultimately, the ability to do this depends on whether images of the product in all colors are

available in a data feed. Sports Authority does this to great effect by allowing shoppers to
search by color.

Fitess Ciofhes Shoes Accssories Team Spors | Acion Spors  GolfRacquet  Games  FanShop  Oudones  Oullel SPORTS

Q\%ggl SIFREE SHIPPING 355
3

AUTHORITY. i

Fitness  Clothes

SFREE SHIPPING

TMHEMNOWRTH FACE Women's Aconcagua
Jacket

@

ON OUTERWEAR, SHOES, CLOTHES
&ORDERS $49 OR MORE

$160.00 $128.00

‘You Save $32.00 or 20%

PROMOTIONS

THE NORTH FACE Worner's
‘Aconcagua acket

6000 $119.90 - 16000

oo Coors:

el
(@2revews)

3. CHOOSE A QUANTITY
[vicw uancer - | oar viveo ] ‘o

ADD TO CART

AVAILABILITY
v eaves waeouse I -2

In many cases, color is an important factor in a purchase. Display search results in the color that is
specified to help visitors see the exact product.

Additionally, it can be helpful to provide users with the number of colors available, either
through an image swatch below every photo on a search page or by displaying available
colors. Motorcycle Superstore does this by first showing the number of available colors on the
search results page, then by allowing users to click the helmet colors within the product detail
page. When you click a different color helmet, the main photo changes to reflect the new color.

DIRT BIKE & MOTOCROSS HELMETS i s > O o o
&P  V1RACEHELMET
Akt e -

sme
e snow 26 Blperpage Sortoy Feseea B

T2nerasr T

b pe 12 3 4 5 - B mm

e s cLoseouT3sw orr I CLOSEOUT 55% OFF

ens sy .

e

p—

w0 s

s

S ars sewL FOXRACING ALY RACING
Py facey 0 VXPRO Il EDGE HELMET MOTO9 PINNED HELET V1 RACE HELMET ‘TREKKER DS HELMET
foxacng 29
. $429.95 $249.95 $169.95
wey v 00000 Yousave 200065
wean +
PP I
e ® e
mre e ° oot voeo °

wacxim 'CLOSEQUT 65% OFF

139 —— —— —

Display all colors available for a product, and switch the color of the main image when clicking each
color option.
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Showcase Your Products’ Social Status

Today’s shoppers respond well to social validation from others. You can provide this support
by showcasing social approvals, ratings, reviews and recommendations. This makes
shopping more social by providing the engaging, human element that is sometimes missing
from online retail.

Drawing on a product’s collective Likes or Pins can motivate shoppers to hit the buy button.
Encourage your customers to share the best products from your site across their social
networks by integrating social media buttons onto your pages.

Additionally, showing the recommendations of other influencers (e.g. top editors, celebrity
curators, popular or emerging stylists) within search results is another merchandising
practice that taps popular opinion to build community and grow sales.

It's also possible to help your customers find social media mentions quickly by indexing
content from various social media sites in a separate tab on the search page. When
customers search a product, they can also quickly see related social media content along
with search results.

$35.99 52999 -GOOD
Simply Sweet
$45.99 - GALVANIZED BUCKET

-Full & Lush

© $4009 $39.99 - BETTER - Bountiful
Blooms.
$50.09 $49.99 - BEST

Lavish and Grand

©AddaVase: |
© Vase (as shown)

800

Oreamy Pk Vase

5600
French Flower Vossel

Product Description:

——— want
your spocial recipient's everyday, the Rush of Color

Assortod T Bt varm anc my vay 1o 29 G008 (2P Codo FREE
showthem how much you care Hand gatharsain

pecd o ;
= e Qoenere: | SHIPPING
VASE NCLUDED. The FTD © Spit of Spring™ Basket ___ VASE INCLUDED. Choose a delivery date & no service fees?*
- -
orca il il e o
= b 1 o1 0. 18] R — oy~
i) [T < moes | (s $ 99

nsosunor | Pau | 20 | (W Twont] 81 2 \
oesvery Motnas  Deverysubseuton Poscy S Fora il veer

FESE A T

Use Pinterest “Pin It” and Twitter “Tweet” buttons on search results.

Address No Results Pages

A no results message is a visual dead end that invites shoppers to bounce instead of buy.
Merchandising banners can help.

Keep shoppers on your site by using merchandising solutions that mine your search data to
find suitable replacements for unsuccessful search terms. Merchandising intelligence gathered
from search data allows a site to deduce what searchers meant and provides results that
closely reflect shoppers’ intent.

Sometimes no good alternatives exist to a search query. In this case, one merchandising best
practice is to encourage searchers to check out popular searches, best sellers, top-rated
products and new arrivals. Another best practice is to use a “Did you mean...” message that
offers visitors alternative spellings for their search term. It's also helpful to list how shoppers
can contact customer service, including your site’s 1-800-SER-VICE number.

A final tip is to make sure your no results response reflects your brand’s personality. This is
often where a little bit of humor can go a long way toward keeping shoppers engaged.
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FLOWER & GIFT LUXURY
SHOP

UXUR I
COLLECTION SHOP SHOP

sionmnwirH: [Jff] or | REGISTER | MVACCOUNYW CHECK OUT i

CUSTOMER SERVICE
F ’ D NEED FLOWERS
n IN HOURS? BLOG

Flowers, Plants & Gifts ORDER TODAY >

e

BIRTHDAY SYMPATHY OCCASION FLOWERS PLANTS GIFTS BRAND SAME DAY

festa

Refine your seal

Your search for ‘festa’ returned no results
Did you mean: ‘fiesta'?

Recent Searches

[=]Shop by Product

Don’t let searches end with no results. Offer shoppers alternative products or customer service support.

Merchandise for Mobile

More than half of all time spent shopping online is done via smartphones and tablets, pro-
pelling mobile commerce to grow three times faster than overall e-commerce. But the mobile
experience isn’'t always what it could be. Mobile shoppers often have to swipe and tap their
way through small screens and slow-loading mobile sites.

Customers are more likely to find what they want if your site is designed to provide the best
user experience for a mobile device. First and foremost, be sure to have an easily accessible
search bar and a search functionality that returns highly relevant results.

0000 ATET 7 7:35PM * 64% W) 0000 AT&T = 7:36 PM T % 64% WD

harryanddavid.com ¢ footwearetc.com ©

1-800-720-0572 w/ (0)

| LA AZ2Y)  FREE 3 DAY SHIPPING
ON US ORDERS $60 & UP

sk your world in our shoes

4 ‘What are you looking for? W
CUSHMAN’S® f

HONEYBELLS ARE
NOW SHIPPING

For more on mobile best
practices, read the white
paper “Site Search and

WOMEN MEN BRANDS LOCATIONS

the Mobile Experience”

TOP NEW
Read more: 9 Store Locator 1 866-681-8998 SIVLES for WOMK
sli-systems.com/mobile All Occasions ’ e
Thank You Gifts »
Valentine's Day Gifts »
Pear Gifts »
< > h m g R 1 g

Make your products available anytime, anywhere with merchandising features for mobile.

Though site search is not always considered a merchandising feature, in the context of mobile
devices where space is limited, the ability to find a product dramatically increases the site’s
effectiveness. Along these same lines, autocomplete is also helpful to limit the number of
words a user must type. Having the most popular searches autocomplete in the search bar
will guide customers to products with fewer keystrokes. It's a common sense solution to the
frustrating “fat finger” syndrome, which is a big reason why mobile search queries often result
in misspelled search terms. You can also move certain products to the top of autocomplete
search results using tuning rules.
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Expandable refinements and sort-by options can help bring the most applicable products to
the top of the search results. Additionally, adding ribbon overlays can help identify products
that might be more attractive because of discounts or shipping offers. By enabling these simple
features, you can increase the efficacy of your mobile site.

Merchandising for mobile means improving search results for tablets too. Remember that
tablet users are often shopping and searching in a different context than smartphone users.
The experience of using a tablet more closely resembles reading a magazine or watching TV
while relaxing, instead of sitting at a desk in front of a computer or searching on the go with a
smartphone.

To better the “couch commerce” experience, make sure your mobile search results highlight
shopping guides specifically designed for tablet users. Tablet users respond well to video,
style guides and look books (richly illustrated, magazine-like digital catalogs) when they are
searching for objects of interest. All of these tablet-based shopping guides offer nice ways for
brands to showcase product collections.

NEXT STOP: 4 "’w
THE ALPS
_____ JE

e oy S i Dy €0 o i

' “Our CEO Delivel
Purchase to i}

RECON
55 GEAR FOR THOSE WHO TRAIN
4 WITHA HIGHER PURPOSE

hm g
T e,

Present products in a beautiful, user-friendly layout designed for a variety of mobile devices.

Use Reporting and Analytics

Site search data tells you exactly what your customers are searching for and shows you
where they’re running into problems. Through specific reporting, you can find the top keyword
searches, which indicate products of high interest and the words visitors use to find them. Your
reporting and analytics tool should also show keyword searches that have poor results.
These reports will quickly show products customers are searching for that you do not
sell. This can help in planning for future inventory purchases, potentially changing
product descriptions, or providing alternatives your visitors may not have thought of.

Site search data tells Furthermore, analytics can help you understand what your customers value the
most. Ideally, learning-based merchandising solutions are built on top of deep
analytical and reporting foundations. There are hundreds of different search-
related metrics to identify and correct issues that impact conversions.

you exactly what your
customers are searching
for and shows you where

they’re running into
problems.
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Test to Learn What Shoppers Really Value

As any online merchandiser knows, testing is crucial. A/B and multivariate testing have proven
their worth as indispensable tools to develop page layout, messaging and offers.

When approaching the task of setting up A/B testing, make sure to test individual elements like
merchandising banners, ribbon overlays or various types of filters, sliders and refinements to
see what people tend to use most. When working out your graphic design layout, test differing
visual designs to find what drives the most clicks and conversions. And lastly, test to see if your
social media efforts are worth the real estate you devote to them.

Theoretically, you can give your customers a lot of information and resources. The trick is to
find the equilibrium between providing customers with information that is “not rich enough” and
“too rich.” Testing various features and designs can help you find the balance that will work
best for your audience.

Manage Your Merchandising Efforts

Time and resources are always at a premium. Merchandising consoles must offer user-friendly
control over how search results and banners are presented. The best consoles allow you to
create and manage a variety of features without needing technical assistance. You should

be able to create and upload banners, create and modify tuning rules and view and process
information from reports. This information should allow you to more effectively target your
customers, plan for future purchases and relay information back to your team.

= BETA
$SLISYSTEM& Home Tools*  Reports ~  System v -~ 1 ~ @ Hep~ l|ve
Tools Reports Top Searches
Tune Results. Reporting 1. maternity
Synanyms Click here to test drive our new reporting interface. Best with 2. breton
Chrome or Firefox. Send feedback to reporting@sli-systems.com
Redirects 3. slippers
Leamning Recommendations
Banners View Learning Recommendations report 4. leggings
Conversion Optimizer General (Legacy) &. cardigan
view the statistics about your entire site, such things as the most 6. hoody
S ys tem popular searches, the usage, etc P —
Feadhack e,
Index Status
My, Reports|(Legacy) 9. Toweling
Activity Log View all of your custom reports
10. tunic
Help

Documentation

Support

SLI Merchandising and Reporting Console offers an easy-to-use interface.

Maintain a Solid Infrastructure

> Make Sure Your Site Search is Redundant
Servers and data centers can fail and go offline from time to time — earthquakes, hurricanes,
lightning strikes and human error can cause site interruptions. It’s important that all critical
parts of your site are protected at all times. Make sure that your search can continue to run if a
server or data center fails.

Look into Saas$ Site Search Solutions

> If you haven'’t already, consider using a Saas site search solution. Make sure that your SaaS
solution is fully redundant so that it runs across multiple data centers. A well-constructed SaaS
solution will offer higher capacity at a much lower price point than a retailer can reach with
their own on-premise solution.

$ SLISYSTEMS.
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Moving Forward with Merchandising

The time has come for a search-data-centric way of thinking about and executing online
merchandising. Use the merchandising practices we’ve outlined in this paper to
observe, test, learn and improve the relevance of your site search results. Let these

merchandising practices make your web pages more vibrant, visual and content-rich
hubs of your shoppers’ online experience.

Use merchandising to Use merchandising to position your brand as provider of something special — a

position your brand as great user experience. In today’s highly competitive and rapidly transforming
retail world, the ability to serve your customers by providing the timely

provider of something information and relevance they seek is the competitive differentiator that will
special — a great user make your site stand out.

22l But remember: don’t overdo it, or your page can start to look cluttered. It’s
important to maintain a streamlined appearance so shoppers can find the

information they most want quickly and move toward a purchase without having to
wade through more “stuff” than they need.

As shoppers are more exposed to sophisticated search, it's important to stay up-to-date on
the features that will make your site shine.

$ SLISYSTEMS.
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Next Steps: Choose a Merchandising
Solution that Learns

SLI Systems offers all the merchandising solutions mentioned in this paper. The SLI
Merchandising and Reporting Console helps increase average order value, profit margins

and overall conversion rates by featuring the right products or promotions at the right time.
Features such as synonyms, tuning rules and banners improve visitors’ ability to find what they
are looking for and gives you the flexibility to strategically promote certain products.

SLlIis the leading provider of site search, navigation, merchandising, mobile, recommendations
and SEO solutions to top retailers around the world. Since 2001, we’ve been perfecting our
patented learning engine and improving our customers’ e-commerce profitability. Hundreds

of customers worldwide have shared their analytics with us, revealing dramatic results since
implementing SLI.

Benefits of SLI include:

) As you provide the ideal search experience to your customers — whether
on their PCs, tablets or smartphones — you build incredible brand loyalty

) With our user-generated SEO, more of your products are found and
purchased through organic search, spurring your business’ growth
and profitability

> Our rich in-depth reporting system provides you with data on what your
visitors are looking for, what they are finding and what they are NOT
finding on your site

> Our SaaS model allows us to deliver fast rollouts and easy scalability so
your site stays at the forefront of current e-commerce trends

) Our Customer Success Managers proactively work to improve your search
and user experience, which frees your time to focus on other aspects of
your business

) With our redundant servers in multiple data centers in different
geographies, your site is prepared for unexpected outages or traffic spikes

SLISYSTEMS.
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